
learning legacy
non-profit advocating for teachers and education



INTRODUCTION

OVERVIEW TARGET AUDIENCE GOALS
Our target audience consists of influential 
individuals ages 25 to 50 with an annual 
income of $1M+. Living in the United 
States, they have an active and 
philanthropic lifestyle, value education, 
and want to invest in the future.

Our main objective is to establish an 
organization that cultivates appreciation 
and support for grade school teachers 
(PS–12), fostering a strong sense of 
community among educators and influential 
figures. We aim to provide a distinctive 
platform for advocacy, closing the pay gap 
for educators and enabling them to fulfill 
their roles efficiently in teaching and 
shaping the future generation.

Founded by a graphic design college 
student, our non-profit organization is 
dedicated to addressing the educational 
gap in teachers' pay. We aim to bridge 
this gap by establishing a platform that 
raises funds to elevate teacher salaries 
and ensure classrooms are well-equipped, 
fostering a supportive and valued 
environment to bring joy and appreciation 
to the teacher workforce.
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FUNDRAISING GALA

OVERVIEW TARGET AUDIENCE GOALS
Our target audience consists of influential 
individuals ages 25 to 50 with an annual 
income of $1M+. Living in the United 
States, they have an active and 
philanthropic lifestyle, value education, 
and want to invest in the future.

The primary goals for our first annual 
fundraising gala is to secure substantial 
financial contributions to advance our 
mission and expand our impact within 
the teacher community. Additionally, 
we aim to cultivate meaningful 
connections and engagement among 
attendees, fostering long-term support 
for our cause beyond the event.

Our annual fundraising gala serves as a 
pivotal platform to generate financial 
support and awareness for our cause, 
bringing together a diverse community 
committed to making a positive impact. 
The event not only raises vital funds but 
also fosters a sense of unity and shared 
purpose, strengthening our capacity to 
create lasting change.











ADVERTISING CAMPAIGN

OVERVIEW TARGET AUDIENCE GOALS
Our target audience consists of influential 
individuals ages 25 to 50 with an annual 
income of $1M+. Living in the United 
States, they have an active and 
philanthropic lifestyle, value education, 
and want to invest in the future.

The objective of our advertising campaign 
is to raise awareness and garner support 
for our organization, with a specific focus 
on supporting teachers. Our ads are 
strategically designed to align with 
industry aesthetics, featuring concise 
teacher profiles alongside compelling calls 
to action to engage and mobilize our 
audience in making a positive impact.

In our pursuit of increased recognition and 
support, we are launching a targeted 
advertising campaign tailored to specific 
industries. The strategic placement of our 
posters in high-traffic areas such as 
arenas, theaters, and popular venues 
frequented by our target audience, aiming 
to maximize visibility and engagement.





THANK YOU


